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Mission
We Pursue the Creation of “Environmental Value” for
the Customers and for the Local Communities.
What we consider to be “Environmental Value” includes
the whole of the value in the management environment of
the company, the value in the environment experienced by
the company’s customers, the value in the workplace
environment of the staff who work there, and the value in
the local communities. Through the creation of
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environmental value, we provide “delight” in the form of
happiness, brightness, and an improved quality of life. In
order to do this, we constantly strive to develop and
improve our levels of safety, security, cleanliness, and
comfort as we advance towards a “future with a hope.”

Construction
work business

Cleaning
services
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Financial
Highlights
For the years ended

2006
Feb. 28, 2007

2007
Feb. 29, 2008

2008
Feb. 28, 2009

2009
Feb. 28, 2010

2010
Feb. 28, 2011

Net Sales

Millions of yen

111,170

137,519

145,690

140,299

170,905

Operating Income

Millions of yen

5,576

8,330

9,946

9,970

12,031

Ordinary Income

Millions of yen

5,485

8,186

9,812

9,912

12,089

Net Income

Millions of yen

2,998

4,379

4,876

5,466

6,495

Net Assets

Millions of yen

19,169

22,488

28,079

31,364

52,887

Total Assets

Millions of yen

48,084

47,418

49,035

48,670

84,624

Net income per share

Yen

151.17

110.39

122.92

137.79

142.56

Net assets per share

Yen

966.41

566.87

669.28

787.84

1,005.62

Shareholders’Equity Ratio

%

39.9

47.4

54.1

64.2

62.3

Return on Equity

%

16.9

21

19.9

18.9

15.5

Our
Business

Comprehensive FMS (Facility Management Service)

We help you reinforce your corporate structure to beat intense competition.

A comprehensive FMS (Facility Management Service) is a service that
creates a comfortable environment that enables you to concentrate on
your core business. AEON DELIGHT takes on all non-core management
and operation to improve quality and reduce total costs. The efficient
corporate management we deliver helps you reinforce your corporate
structure to beat the intense competition.
AEON DELIGHT, the No. 1 provider of comprehensive building

maintenance services in Japan, and back office support giant, CERTO
Corporation, have combined their strengths to offer Japan’s first fullscale facilities management services, which have already permeated
the business world in the United States and Europe. We will further
develop our professional knowhow in our areas of expertise, our
extensive network, and our customer-first mentality-the DNA of the
AEON Group-to provide value that goes beyond existing frameworks.
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Interview
with New President
Speedily Pursuing the Creation of Environmental Value
Kazunori Umemoto, who has served as a person in charge of IT of the AEON Group, was appointed as President and CEO on
May 24. Reflecting the Company’s profession of the creation of “Environmental Value” as a management principal, President
Umemoto considers AEON DELIGHT to be a company with a dream. We talked to him about future policy at AEON DELIGHT.

First off, how do you feel about your assignment?
I feel privileged to be able to work at a wonderful company that has a
dream.
Soon after I was assigned as an advisor on March 1, the Great East
Japan Earthquake occurred on March 11. I was at the Osaka head
office on that day. I felt some heavy horizontal shaking in the middle of
a management meeting I was attending. An Earthquake Response
Headquarters was established as soon as the shaking stopped, and
measures were taken to confirm the status of customers affected by
the earthquake and provide emergency response based on the
instructions of the management staff at the meeting. I believe we were
able to exhibit this agility and ability to take action thanks to our
management principle of creating environmental value and the idea of
customers first that stems from AEON’s DNA.

What do you believe your duty is as President?

Kazunori Umemoto
New president and CEO
from May 24,2011
Career summary:
Mar. 1974 Joined Jusco Co., Ltd. (currently AEON
Co., Ltd.)
May 2003 General Manager of Store Operation
Dept. of the company
May 2005 Corporate Officer of the company
May 2007 Executive Director of the company
Aug. 2008 Corporate Officer of the company
Aug. 2008 In charge of Group IT of the company
Aug. 2009 President of AEON IBIS Co., Ltd.
Mar. 2010 Officer of Group IT and Digital Business
of AEON Co., Ltd.
Mar. 2011 Officer of Group E-money Business of
AEON Co., Ltd.(to present)
Mar. 2011 Adviser to AEON DELIGHT CO., LTD.
May 2011 President and CEO of the Company (to
present)
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At AEON DELIGHT, we have a medium-term management plan for
which formulation the management participated in. The current
medium-term management plan aims at growth centered on the
comprehensive facility management service (comprehensive FMS)
business. In our execution of this comprehensive FMS business, we
will formulate a tangible business scheme and processes that will lead
to high earnings.
As an example of recent topics, we made KAJITAKU, a company that
provides housework services, a subsidiary. This is because we
recognize that there are increasing potential needs for at-home services
in the major urban area market, which is one of the three courses of
action in the current medium-term management plan.
We believe that we can provide new value through the combination of
the facility management and cleaning know-how that has been fostered
by AEON DELIGHT and KAJITAKU’s housework and home delivery
services.

We also believe that we will be able to exploit
Medium-term Management Plan (fiscal year 2011 to 2013)
synergies through the fusion of apartment
Redefine markets and aim for growth through comprehensive FMS
business currently being promoted by AEON
DELIGHT and KAJITAKU’s services.
Aiming for growth through three courses of action
In addition to BtoB services, we are also focusing
efforts on the deployment of BtoBtoC services
Environmental
which center on the end-consumers of our BtoB
Major urban
Asian market
load reduction
area market
service customers.
market
We believe that building a new business model
based on strengths in our six main businesses
that include facilities management, cleaning
campaigns and volunteer activities at social welfare facilities,
services, security services, construction work, materials/
we also actively participate in AEON Group initiatives such
supplies sourcing services, and vending machine services will
as the AEON 1% Club and the tree planting initiative,
allow us to provide service in a completely new way.
Hometown Forests Program.

How will you make the best use of your past
experiences at AEON DELIGHT?
I have been involved with the IT field for a long time. I believe
that the combination of efficiency improvements that IT
excels in and AEON’s strong on-site capabilities will allow us
to produce high levels of synergy.
As an example, for temperature management at shopping
centers, in the past somebody made patrols with a
thermometer to measure temperatures and then made
adjustments to the air conditioning. In the future we will use
sensors and networks that will allow centralized management
of temperatures. Through the removal of waste, overburden,
and unevenness with IT and dedication of the remaining
resources to the creation of new values, we will be able to
provide customers with more advanced solutions.
My vision is to use the wide range of comprehensive FMS services
as a base for the construction of a digital platform in the future.

Can you tell us about AEON DELIGHT’s CSR
activities?
In a way, at AEON DELIGHT, our business activities themselves
contribute to society as we create environmental value.
In line with this, as we continue conducting clean-up

What is your stance towards providing returns
to shareholders?
We aim to post profits and continue growth in order to
provide capital gains while producing a stable flow of
dividends. In other words, we believe that improving AEON
DELIGHT’s shareholder value is the best means of
compensating shareholders. We plan to maintain a dividend
payout ratio of at least 20% over the near-term while
aggressively investing in fields such as IT investment and
M&A that will accelerate our growth.

Is there any final message you would like to
share with shareholders?
We believe that continuing to be a company worthy of the
trust of our shareholders is very important. We will work hard
to continue growing, make profits, and improve productivity.
As stated before, we will also provide shareholders with a
stable dividend. We will make aggressive investments to
accelerate our growth. We believe that our growth as a
company will contribute to the improvement of the value of
our shareholders’ assets. We hope for your continued
understanding and support in the future.
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Message

from the President
Heading to “True Partner Company” for customer.
We would like to express our sincerest condolences to the victims of the Great East Japan Earthquake that occurred on March
11, 2011.
The AEON DELIGHT Group is doing everything in its power for the fastest possible recovery of the disaster-stricken area
through its renovation business aimed at building maintenance, management, and restoration, and through the provision of a
safe and secure environment with supplies of beverages and sanitary goods.

Analysis of Operating Results
Summary of consolidated results for the fiscal year
<
ended February 28, 2011>

D

uring the consolidated fiscal year ended February 28, 2011,
there was some partial economic recovery thanks to economic
growth driven by emerging countries and the effect of various
policies enacted by the Japanese government. However, the future
outlook remains unclear due to the impact of prolonged deflation.
The business environment surrounding the AEON DELIGHT Group
continues to be difficult, as companies remain highly aware of costsaving and reduction. In contrast, we have begun to see some
optimistic signs, as companies strengthen initiatives aimed at
growth and orders increase for renewal work and business-related
materials.

W

Yuiken Tsutsumi
President and CEO
until March 31,2011
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ithin this business environment, the Company merged with
CERTO Corporation on September 1,2010 to create a new business
called the “Comprehensive Facility Management Service
(Comprehensive FMS)” aiming at a new stage of growth. We have
strived to be a true partner for our customers by adding new
Materials/Supplies Sourcing Services and vending machine
businesses through this merger and providing our customers with
an environment that allows them to focus on work that is essential
for their business strategy.
As the result of measures enacted for expanding business during
the current consolidated fiscal year, business transactions have
commenced with a wide variety of customers at facilities for various
purposes, such as urban shopping centers and office buildings for
foreign-affiliated companies in the Tokyo metropolitan areas,
redeveloped complex facilities, airport facilities, distribution centers,
etc. In addition, we have started to provide new services through
proposals for materials procurement and sales, and management
and operation of vending machines.

Although slightly behind initial projections, the results of
proposal activities that have been promoted from the
current fiscal year began to be gradually seen in the fourth
quarter of this fiscal year.
Particularly in the field of environmental load reduction, we
were able to achieve results that significantly exceeded
those of the previous fiscal year through the promotion of
various environmental solution businesses, such as the
aggressive proposal of environmentally friendly products
that utilize know-how gained in the Materials/Supplies
Sourcing Services business, in addition to proposals for
traditional CO2 reduction work.
In continuation of the horizontal integration of the
Company’s cleaning business model that has been
promoted for improving profitability, we have focused on
increasing the efficiency of the facilities management
business from the beginning of the fiscal year. Particularly
at centers that conduct patrol-style facilities management,
efficiency has been improved through the optimization of
patrol routes using GPS and the optimization of staff and
office deployment. In the Materials/Supplies Sourcing
Services business, we have worked towards reducing
distribution expenses through decreased inventory.
For the early exploitation of integration synergies, in
anticipation of the merger in September of last year we
consolidated and streamlined offices in order to reduce
selling, general and administrative expenses, and strove
to make the administrative department more efficient.

Overseas,

we added AEON DELIGHT (BEIJING)
COMMERCE CO., LTD. which procures materials and
operates vending machines to the AEON DELIGHT Group
through the merger with CERTO Corporation. By operating
it together with AEON DELIGHT (BEIJING) CO., LTD., we
are prepared to promote the comprehensive FMS business
in China. In China, we have established businesses with
newly opened commercial facilities in Beijing and Tianjin,
and have started to provide new services at existing
locations in Guangdong.

A

s a result of these measures, the Company posted
consolidated net sales of 170,905 million yen (121.8%
year-on-year), operating income of 12,031 million yen
(120.7% year-on-year), and ordinary income of 12,089
million yen (122.0% year-on-year). An extraordinary loss
of 985 million yen including merger-related expenses of
724 million yen was posted. After the deduction of
extraordinary loss and taxes, net income was 6,495 million
yen (118.8% year-on-year) for the fiscal year.
accelerate our growth. We believe that our growth as a
company will contribute to the improvement of the value
of our shareholders’ assets. We hope for your continued
understanding and support in the future.

Forecast for the year ending February 29,
2012

We forecast consolidated earnings results for the year
ending February 29, 2012 as follows:
(Percentage figures show year-on-year changes)

Six months ending
August 31, 2011
Year Ending
February 29, 2012

Net sales Operating
Income

Ordinary
Income

Millions of
yen
(%)

Millions of
yen
(%)

Millions of
yen
(%)

104,000
(51.1)

6,900
(37.4)

6,900
(36.5)

3,700
(33.4)

70.55

213,000
(24.6)

14,300
(18.8)

14,300
(18.3)

7,600
(17.0)

144.92

Income
Net Income Net
per Share
Millions of
yen
(%)

Yen

<Information on proper use of the financial forecast
and other special instructions>

The financial forecast described above has been prepared
based on the information available as of the date of publication
of this report. Actual results may differ from the abovementioned forecast due to various factors that may arise in
the future.
Since the Company conducts consolidated base group
financial management, only the consolidated financial
forecast is disclosed.
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Special Issue
Enhance small store FMS
and consumer business by 2 M&A.
We conduct M&A as important growth strategies for following three purposes, Pursuit of specialization, Expand the FMS
business service menu, Growth of new markets.

AEON DELIGHT History of M&A

We made two companies, A to Z Service Co., Ltd. and KAJITAKU, Inc, consolidated subsidiaries to promote our group
management in 2011.

Business Name
Location
Representative
Main businesses

Capital

A to Z Service Co., Ltd.
3-4 Ichigaya Sadoharacho, Shinjuku-ku, Tokyo, Japan
162-0842
President Hajime Kobayashi
A construction and maintenance company whose
strengths include small-scale commercial facilities such
as convenience stores, fast food restaurants, and
eating and drinking establishments
134.8 million yen

Number of employees 168
Net sales
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6,614 million yen (year ended February 28, 2011)

Business Name
Location

KAJITAKU, Inc
4-3-3 Hacchobori, Chuo-ku, Tokyo

Representative

President and Chief Executive Officer Yuichi Shibutani

Main businesses

A housework support service company that conducts
housework services, planning and operations,
apartment concierge services, and cleaning services

Capital

300 million yen

Number of employees 96
Net sales

573 million yen (year ended September 30, 2010)

K A J I TA K U

Construct a new Comprehensive FMS model
for small-scale facilities

Toward Provision of Comprehensive FMS with
an eye to the End-consumer of the B-to-B
customers

administrative work we have conducted in the past and become
a corporate group capable of proposing new forms of
maintenance in Japan, on May 10, 2007, we formed a business
and capital alliance with A to Z Service in an effort to achieve
synergies through cooperative work. In the meantime, many
businesses have striven to expand business in major urban
areas, focusing on the Tokyo metropolitan area, and the pace of
the establishment of small-scale shops by commercial facilities
and eating and drinking establishments has accelerated.

hrough the Comprehensive FMS, we will also provide services
in response to the needs of the end-consumers of our B-to-B
customers. As a first step towards achieving this, we have
acquired the stock of KAJITAKU, Inc, which is strong in the
housework support service field, to work together with us as a
business partner.

In our aim to further evolve the building maintenance and

In order to quickly respond to these changes in the business

environment, AEON DELIGHT made an additional stock
acquisition of A to Z Service, which has experience and knowhow related to this field. In this manner, the AEON DELIGHT
Group has utilized its collected wisdom to establish a new
business model for small-scale facilities.

A to Z Service’s vision is to “Aim at being number 1 in Japan for
the total management of small-scale facilities.” and its strengths
include total support centered around call centers that consists of
conducting repair and maintenance of facilities and equipment,
design and construction of interiors and facilities, and repair and
renewal of equipment for small-scale facilities such as convenience
stores, fast food restaurants, DIY stores, small supermarkets, and
eating and drinking establishments across Japan. A to Z Service
has grown thanks to the quality and mobility of its service, and the
positive reception it has received from many store managers.

T

he AEON DELIGHT Group has created a business called the
Comprehensive Facility Management Service Business
(Comprehensive FMS) in order to achieve a new stage of growth.
Based on this business, we aim to provide our customers with an
environment that allows them to focus on work that is essential for
their business strategy as we strive to be a true partner for our
customers. The AEON DELIGHT Group has established a new
business model in response to the accelerated establishment of
small-scale facilities by the retail and food service industries. Through
this stock acquisition, the AEON DELIGHT Group has put into place
a system that is able to respond with a full lineup to the needs of
customers, from large to small facilities in both the fields of facility
management and building construction that will, we believe, further
improve the quality of service provided to customers.

T

K

AJITAKU goes the final mile for the customer’s living
environment as it aims to become a thoroughly convenient form
of societal infrastructure while it provides wide-ranging support
to people’s changing living needs through its housework services
that respond to various needs inside the home (cleaning,
washing, cooking, shopping, and taking care of people), laundry
delivery services, and apartment concierge services. In addition,
Kajitaku offers consumers packages of highly demanded
housework services called KAJICloud (Housework Professionals)
that are easy to buy over-the-counter at department stores,
supermarkets, drugstores, etc., just like food products and daily
goods. Recently, KAJITAKU has grown significantly thanks to
the detailed services it provides and its innovative planning
ability.

A

s a Comprehensive FMS company, AEON DELIGHT has
fostered various systems and know-how in response to a wide
range of corporate needs, focusing on building and facilities
management, procurement of business-related materials, and
management and operation of vending machines. While we apply
these systems and know-how to the housework support field, we
will work towards quickly achieving synergy with KAJITAKU over
the near term in fields such as the small-scale facilities business
and the apartment management business. The AEON DELIGHT
Group has also set a high value on services from the perspective
of customers and employees who use commercial facilities. In the
housework support field, further growth and development is aimed
at through use of the intangible asset of human perspective.

A

s the AEON DELIGHT Group works towards being a corporation
that creates environmental value, we strive for further improvement
of corporate value through initiatives aimed at pursuing specialization
and strengthening comprehensiveness, and tackling challenges in
new growing markets.
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Financial
Statements
Consolidated Balance Sheet

(millions of yen)
Year Ended Feb. 28, 2010

Year Ended Feb. 28, 2011

(As of Feb. 28, 2010)

(As of Feb. 28, 2011)

7,964

13,098

16,284

28,246

20

1,476

Assets
Current assets
		

Cash and deposits

		

Notes and accounts receivable-trade

		Inventories
		

Deferred tax assets

1,067

1,265

		

Deposit of subsidiaries and affiliates

3,000

18,920

1,811

1,741

(122)

(226)

30,026

64,524

1,185

1,234

305

265

-

1,791

284

284

15

-

951

181

2,741

3,756

11,295

10,546

629

1,030

11,924

11,577

2,050

2,983

65

-

289

278

1,712

1,700

(141)

(196)

3,977

4,766

18,644

20,100

48,670

84,624

		Other
		

Allowance for doubtful accounts

		

Total current assets

Noncurrent assets
Property, plant and equipment
		Buildings
		

Machinery for area control, net

		

Tools, furniture and fixtures, net

		Land
		

Construction in progress

		Other
		

Total property, plant and equipment

Intangible assets
		Goodwill
		Other
		

Total intangible assets

Investments and other assets
		Investment securities
		

Long-term loans receivable

		

Deferred tax assets

		Other
		

Allowance for doubtful accounts

		

Total investments and other assets

Total noncurrent assets
Total assets
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(millions of yen)
Year Ended Feb. 28, 2010

Year Ended Feb. 28, 2011

(As of Feb. 28, 2010)

(As of Feb. 28, 2011)

8,974

22,424

Liabilities
Current liabilities
		

Notes and accounts payable-trade

		

Short-term loans payable

55

24

		

Current portion of long-term loans payable

25

25

		Accounts payable-other

2,104

2,824

		

Income taxes payable

2,191

2,844

		

Accrued consumption taxes

494

485

		

Provision for bonuses

738

776

		

Provision for reward of business performance

101

127

		Other

1,594

1,191

16,281

30,724

31

6

		Deferred tax liabilities

185

407

		Provision for retirement benefits

577

487

65

51

		

Total current liabilities

Noncurrent liabilities
		Long-term loans payable

		Provision for directors' retirement benefits
		Other

164

58

1,024

1,012

17,306

31,737

		Capital stock

3,238

3,238

		Capital surplus

2,964

18,741

25,366

30,575

(461)

(461)

31,107

52,092

149

664

(3)

(19)

145

645

110

149

31,364

52,887

48,670

84,624

		

Total noncurrent liabilities

Total liabilities
Net assets
Shareholders' equity

		Retained earnings
		Treasury stock
		

Total shareholders' equity

Valuation and translation adjustments
		Valuation difference on available-for-sale securities
		Foreign currency translation adjustment
		

Total valuation and translation adjustments

Subscription rights to shares
Total net assets
Total liabilities and net assets
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Financial
Statements
Consolidated Statement of Income

(millions of yen)
Year Ended Feb. 28, 2010

Year Ended Feb. 28, 2011

(March 1, 2009 –Feb. 28, 2010)

(March 1, 2010 –Feb. 28, 2011)

Net sales

140,299

170,905

Cost of sales

119,180

146,916

Gross profit

21,118

23,989

Selling, general and administrative expenses

11,148

11,957

9,970

12,031

Interest income

27

56

Dividends income

30

33

3

41

Operating income
Non-operating income

Equity in earnings of affiliates
Other

28

76

Total non-operating income

88

208

Non-operating expenses
Interest expenses

18

2

Loss on cancellation of company housing

31

51

Loss on retirement of noncurrent assets

41

47

Compensation for accident expenses

14

16

Adjustment of labor insurance expenses
Other
Total non-operating expenses

9

-

30

30

147

149

9,912

12,089

Gain on sales of investment securities

-

3

Gain on sales of memberships

-

1

Reversal of provision for retirement benefits

290

-

Reversal of allowance for doubtful accounts

83

-

Compensation income

54

-

Other

29

-

457

5

Management integration expenses

-

724

Welfare expenses for prior periods

-

181

190

-

Ordinary income
Extraordinary income

Total extraordinary income
Extraordinary loss

Impairment loss
Loss on retirement of noncurrent assets

28

-

Other

15

79

234

985

10,134

11,109

4,045

4,739

572

(125)

4,618

4,613

Total extraordinary losses
Income before income taxes and minority interests
Income taxes-current
Income taxes-deferred
Total income taxes
Minority interests in income
Net income
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50

-

5,466

6,495

Consolidated Statement of Cash Flows

(millions of yen)
Year Ended Feb. 28, 2010

Net cash provided by (used in) operating activities
Income before income taxes and minority interests
Depreciation and amortization
Impairment loss
Amortization of goodwill
Increase (decrease) in provision for bonuses
Increase (decrease) in provision for retirement benefits
Increase (decrease) in provision for directors' retirement benefits
Interest and dividends income
Interest expenses
Loss (gain) on sales of property, plant and equipment
Loss on cancellation of company housing
Loss (gain) on valuation of investment securities
Decrease (increase) in notes and accounts receivabletrade
Increase (decrease) in notes and accounts payabletrade
Increase (decrease) in accounts payable-other
Decrease (increase) in accounts receivable-other
Other, net
Subtotal
Interest and dividends income received
Interest expenses paid
Income taxes paid
Net cash provided by (used in) operating activities
Net cash provided by (used in) investing activities
Proceeds from withdrawal of time deposits
Payments into time deposits
Purchase of property, plant and equipment
Proceeds from sales of property, plant and equipment
Purchase of intangible assets
Purchase of investment securities
Proceeds from sales of investment securities
Purchase of investments in subsidiaries
Purchase of investments in subsidiaries resulting in change in scope of consolidation
Payments for deposit of subsidiaries and affiliates
Collection of deposit of subsidiaries and affiliates
Payments of loans receivable
Collection of loans receivable
Payments for guarantee deposits
Proceeds from collection of guarantee deposits
Other, net
Net cash provided by (used in) investing activities
Net cash provided by (used in) financing activities
Net increase (decrease) in short-term loans payable
Liquidation of claims credit loans payable
Repayment of long-term loans payable
Cash dividends paid
Net decrease (increase) in treasury stock
Other, net
Net cash provided by (used in) financing activities
Effect of exchange rate change on cash and cash equivalents
Net increase (decrease) in cash and cash equivalents
Cash and cash equivalents at beginning of period
Increase in cash and cash equivalents resulting from merger
Increase (decrease) in cash and cash equivalents resulting from change in scope of consolidation
Cash and cash equivalents at end of period

Year Ended Feb. 28, 2011

(March 1, 2009 –Feb. 28, 2010)

(March 1, 2010 –Feb. 28, 2011)

10,134
728
190
865
(84)
2
7
(57)
18
75
31
4
2,507
(1,986)
(493)
48
(776)
11,219
59
(13)
(4,233)
7,031

11,109
999
788
(14)
(89)
(13)
(89)
2
60
51
67
(1,188)
496
(523)
(40)
(216)
11,400
92
(2)
(4,681)
6,808

806
(91)
(793)
47
(119)
(5)
6
(1,608)
125
(79,800)
79,300
(3)
64
(52)
47
105
(1,966)

91
(511)
(541)
114
(251)
(4)
90
(135,840)
132,820
818
292
(154)
76
(3,000)

(1,017)
(1,500)
(697)
(951)
0
(2)
(4,169)
7
902
6,970
7,873

(27)
(25)
(1,262)
(1)
(5)
(1,321)
(13)
2,472
7,873
1,958
13
12,317
12

Segment
Information

Our business segments are classified based on the internal control framework. Main services of each business
segment are as follows:

1 Comprehensive FMS business
1) Facilities management business
Business that conducts the preservation, inspection, maintenance, etc. of building facilities

2) Security services business
Business that provides comprehensive security services including security for facilities, security to handle crowds and traffic,
security for transporting valuable goods, etc.

3) Cleaning services business
Business that conducts the cleaning of buildings and facilities

4) Construction work business
Business that conducts large-scale renovation and interior design work, makes
environmental load reduction proposals, and installs solar power generation systems

5) Materials/Supplies sourcing services business
Business that acts as a purchase agent for indirect materials and procures materials, etc.

6) Vending machine services business
Business that operates beverage vending machines, cares for foliage plants, and maintains air purification units

7) Support businesses
Business that includes the retail store business, technical training business, temporary staffing business, and document
management business(The businesses above that were originally included in other businesses have been newly classified as
support businesses.)

2 Other businesses
Real estate lease business

Results by Business Segment
Year Ended Feb. 28, 2010

(March 1, 2009 –Feb. 28, 2010)

Year Ended Feb. 28, 2011

(March 1, 2010 –Feb. 28, 2011)

increase and decrease

(millions of yen)

Comprehensive FMS business
Facilities management business

41,666

40,019

∆ 1,646

96.0%

Security services business

45,050

41,142

∆ 3,907

91.3%

Cleaning services business

34,281

32,088

∆ 2,193

93.6%

Construction work business

13,889

16,420

2,530

118.2%

Materials/Supplies sourcing services business

−

18,718

−

−

Vending machine business

−

17,188

−

−

Support businesses

−

5,271

−

−

Other businesses
Other businesses
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percentage change from
previous fiscal year

Corporate
Profile

As of May 24, 2011

Executives

Company name
(stock code: 9787)
Established

November 16, 1972

Capital

3,238 million yen

Business line

Comprehensive Facility Management Service

Number of Employees

3,754, Group total: 6,441※

Head office
(Osaka)

MinamiSenba Heart Building 5-7F, 2-3-2 Minami
Senba, Chuo-ku, Osaka City, Osaka 542-0081
Tel: 06-6260-5621(Main)

Head office
(Tokyo)

Seiroka Tower 8F, 8-1 Akashi-cho, Chuo-ku,
Tokyo 104-0044
Tel: 03-3524-8739(Main)

Branch Offices

Hokkaido, Tohoku, Kitakanto, Minamikanto,
Hokurikushinetsu, Tokai, Higashikinki, Nishikinki,
Chuushikoku, Kyusyu

Business Site

444 in Japan※

Group companies

AEON DELIGHT ACADEMY CO., LTD.
AEON DELIGHT SECURITY CO., LTD.
AEON DELIGHT(BEIJING)CO.,LTD.
AEON DELIGHT(BEIJING)COMMERCE CO., LTD.
Kankyouseibi Co., Ltd.
DO SERVICE CO., LTD
A to Z Service CO.,LTD
KAJITAKU, Inc

Chairperson of the Board
President and Chief Executive Officer
Vice President
Executive Director
Executive Director
Managing Director
Managing Director
Director
Director
Director
Director
Director
Director
Director
Director
Director
Director
Director
Director

Yutaka Furutani
Kazunori Umemoto
Naoto Haga
Ippei Nakayama
Ryuichi Yamada
Rikuo Shimozono
Shigeyuki Hayamizu
Yuiken Tsutsumi
Tajiro Yashi
Masaaki Awane
Takamasa Iizuka
Yutaka Shibayama
Osamu Matsui
Nowaki Harada
Nobukazu Tanaka
Hajime Kobayashi
Nobuo Yamazato
Yasuo Miyake
Yoshinori Kawai

Full-time auditor
Auditor
Auditor
Auditor
Auditor

Masakazu Miyoshi
Masato Nishimatsu
Hitoshi Kanda
Masaji Miura
Koushi Yamaura

※As of February 24, 2011

As of February 28, 2011

Stock Information

Total number of shares authorized to be issued............................................................................................................................... 86,400,000
Number of shares outstanding........................................................................................................................................................... 54,169,633
Number of shareholders.............................................................................................................................................................................. 7,802

Major Shareholders
Shareholder
1 MYCAL Corp.

No. of shares held

% of issued shares

23,261,800

44.4%

2 AEON Co., Ltd.

9,103,750

17.4%

3 State Street Bank and Trust Company

2,474,822

4.7%

4 Japan Trustee Services Bank, Ltd. (Trust account)

977,000

1.9%

5 The Master Trust Bank of Japan, Ltd. (Trust account

878,600

1.7%

6 THE CHASE MANHATTAN BANK, N.A. LONDON SECS LENDING OMNIBUS ACCOUNT

694,858

1.3%

7 AEON DELIGHT employees

682,290

1.3%

8 Trust & Custody Services Bank,Ltd. (Pension trust account)

536,500

1.0%

9 AEON DELIGHT businesspartners

475,700

0.9%

419,681

0.8%

10 State Street Bank and Trust Company 505223
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